THE DO’S AND DON'TS OF
INFOGRAPHIC DESIGN

FROM HUBSPOT & VENNGAGE



Picture this: you sit down at your computer to start
creating an infographic. It’s the first infographic you've
created, and you couldn’t be more excited to show it off to

your readers.

You think nothing could go wrong, open a blank

document, and realize it: you're not a designer. What now?

These days, anyone can make an infographic with the
availability of free graphic design software and templates.
Unfortunately, the explosion of free tools has created an

influx of poorly-designed infographics around the web.

Luckily, we'll teach your how to avoid poor design so you
can create expert-level infographics your audience will
actually want to share, and that will help grow your

audience!



By the end of this guide, you'll know how to:

« Use spacing, color, fonts, and icons to make your

infographic pop
» Layout your infographic to create a fluid design
« The do’s and don’ts of data visualization

« And much more about creating beautiful

infographics!

We've loaded this guide with tons of examples of great
infographics to use as inspiration and tactics you should

avoid. Ready to get started?



LAYOUT AND

SPACING

One of the hardest things to get right when you start
designing is figuring out how to layout and space your
elements. There aren’t hard and fast rules, and yet, you can

still do layout “incorrectly.”

In an infographic, there are so many different elements,
graphics, and text boxes that have to come together, which
means it’s easy for your layout to get convoluted and

messy.




While the rules aren’t necessarily set in stone, there are
some general tips and tricks that can help you get the hang
of proper layout so you can create something aesthetically

sound.

DO: Include A HUGE Title Card

More often than not, infographics are too large to be
shown in full on social media. Although the content may
be great, trying to show the whole graphic makes it hard
for the reader to actually determine what the content is

about.

That’s where the spacing of your title section comes into
play. Anytime you design an infographic to be shared,
make sure to have a large, readable title section. Doing so
will help your readers quickly understand the infographic
when they’re browsing through social media feeds.



Take a look at these two infographics below. They are
exactly the same, but the one on the left has a much larger

title font size.
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Which one would you click on if you saw it on your
Twitter or Pinterest feed? Most likely, you'd click the
version on the right because the bigger text makes it easier

to decipher.



Some infographics, like the next examples, are smaller in
size. However, including a large and legible title is just as
important. The large text in the example on the right
draws the reader’s eye and helps give contextual clues

more immediately than the left-side version.

TRAVEL THE CARIEBERN

......

TRAVEL THE CARIBBEAN
(",-\'|w\=.-.‘..| y
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A large title card can also be repurposed as a featured
image for a blog or social media post promoting the

infographic. Here’s an example:



Turn Your Poll
& Survey Data

into an infographic

GET THE TEMPLATE!

Instead of displaying the full infographic, the title card can
be used a social image that points to the link where the
infographic lives. Without the layout of a large title area,

repurposing the title section is more difficult.



DO NOT: Use More Than Two Columns

One of the easiest ways to torpedo your infographic is to
try to make it too complex or busy. You really should never
need to use more than two columns of text, graphics,
icons. or data in your infographic. Here are a few examples

of two-column layouts:

e B:u{;pl'i"-t _ ‘The The Bluepri
- . Blueprlnt
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By using only two columns to present the data, you can
keep your content organized and legible. Using more than
two columns lends itself towards making the text and
graphics smaller, which creates a more difficult experience
for the reader. Instead, keeping your content within two
columns makes your content legible from any device,

including mobile.

Want more examples of this principle in practice? Here are

a few more:
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PRO TIP: Your columns don’t have to be the same width in order
for this rule to apply. You can use different sized icons, text, or

graphics for differentiate design elements while still ensuring that

your content is legible and organized.

For example, the infographic below has one skinny column
for the icons on the left and one wider column for the
main display text.



Things Every Recruiter
Must Do to Thrive Now!

You must be a better version of yourself to thrive as a recruiter in 2016.
But how? Start with these seven crucial action points:
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DO: Give It A Backbone

Most great infographics have some sort of element that
ties it all together. We call this element the “backbone.” A
backbone is a consistent design element used for
organizing the flow of the infographic. The backbone
could be anything -- like an icon, line, or layout -- but it’s
generally a design element that helps the readers’ eye flow
through the direction of the content within the
infographic.

Graphics and icons are effective for not only getting the
reader’s attention but guiding their eyes down the page.
Establishing a visual guide is essential if you want your

creation to be useful and easy-to-grasp.

Establishing a backbone could include many different
tactics, so we'll go through a few examples few examples to

help you visualize it.

In this infographic, the centered icons are the backbone of
the infographic, because they help organize the text as

separate elements for the reader.



by 8
7 Things to Do
Before A New Hire's First Day

1. Welcome Packet

Don't wait until the first day to introduce your organization. Send your new hire
a welcome packet that includes the |atest articles about the company, a fun
personal note, and something from the team.

2. Paperwork

Benefits, contracts, anything else that needs signing — make sure you get these
out of the way before day one. These documents take time fo read over and
understand, so don't waste time on the first day doing paperwork

3. Culture Video

Send them a video that highlights your organizational culture. Get testimonial
from current employees, showcase fun activities, and the everyday activities of
the workplace.




You can also use icons that are formatted right or left
aligned to the other content by using icons in a grid like in

the example below:

SURPRISING FACTS

1 0 @ PRODICIVITY

You can complete technological work faster Workers show better time management,
and to a higher quality stendard while interpersonal performance and effectivensss
listaning to music than while not. on days where they exercise in the moming

before work.

4 . zz

. N
Tuesday is the most productive day of ‘ Adults who regularly gat between 7.5 and 8
the week. ‘ hours of siesp per night can be up to 20%

After working 40 hours in 8, productivity Modest ambient background noise of about 70
decreases by 50%. decibels stimulates the creative centres of
the brain, increasing your capacity for
abstract or crestive thought.




Another way to use icons as the backbone is by alternating
their position from left to right with each section:

IDEAS @

SO YOU CAN CREATE
A PRODUCT QUICKLY
S ——

USE YOUR JOB EXPERIENCE

Do you have a particular skill, expertise or career
experience that people would pay to learn more
about?

Hmhnmdcmwmwkmmmum
is no faster way to become an expert than to teach it.
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Another way to establish a design backbone is by using

lines to connect important sections, like in the next
example:

APPLE TIMELINE

Products to Watch Year by Year at
Apple's Worldwide Developers Conference

wwDC

The sixth major release
of Mac OS X.

Featured 250GB
storage & 1GB RAM.

Automatically backed
up your Mac to an
external hard drive.

Created space to accomplish
tasks. Apple’s first attempt at
multitasking on the Mac.

WWODC 2007 ¢

Brought the Safari browser
to Windows platforms but
was discontinued in 2012,

iPhone Web Apps



GET THE TEMPLATE!

DO: Use Lines, Borders & Color To Denote Sections

Another great way to help people quickly move through an
infographic is to visually break up the content by using
lines, alternating colors, or borders strategically to allow
readers to mentally distinguish sections of content as

separate concepts.

The example on the right is a great example of how color
can help break up content effectively to make an
infographic more appealing. By using a different
background color in the right version, the designers better
segregated the concepts being presented. Plus, adding a
splash of color helps call out a section you especially want
to point out to the reader. In contrast, the example on the
left looks doesn’t have a focal point, which makes the

reader scan longer to understand the content.
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In the next example, the designer used two different

background blocks to denote separate sections.




%rm&sm ze Yowr
Content’s Social Shares

Ewniiyourcmtmtdoesn'tgaiasmanysharesasthotopsitos.your
content might be performing better than you think. To get an accurate
picture of your audience engagement. you need to normalize your shares.

The Formuda

To Normalize Your Shares

The formula is simple

Number of e :fusm _— Normalized
Social Shares * Pollisissis = Shares

Look At

Total shares per blog post P§

Shares per blog post by social media platform Oy @ in|

Analyze your normalized average shares month over month
and over a six month period

Why You Should

Normalize Your Shares

Having an accurate picture of your audience engagement
will allow you to adjust your content strategy to target
weak spols, such as:

=

Post Frequency
)

Three times a week?



You can accomplish the same goal of separating sections
by placing lines strategically. Take a look at how
disorganized and confusing the infographic on the left
looks. By adding lines to separate some of the sections, the

designer adds a bit more organization to the chaos.

T ONTENT CURATION TRONTENT @  CURATION

SHEETSP01 IR

FINDING THE BALANCE BETWEEN CURATION AND CREATION FINDING THE BALANCE BETWEEN CURATION AND CREATION

e — ¢ OPLE GENERALLY DON'T IKE BRANDS T4AT ARE OVERLY
PEOPLE GENERALLY DON'T LIXE BRARDS THAT ARE OVERLY F..F"_lf..lrﬂ),l‘.)h. _ﬂpj}t_f
SE1 FROMOTIONALINTHER CREATED CONTENT O S111-PROMOTIONAL I THEIR CREATER CONTERT 0

& W

R ; - et e TN Y ; 1 I 1 0F THE CONVERSATION BY SHARING

{HE BRAND SHOULD SEEK 10 BE PART OF THE CONVERSATION BY SHARING THE BANO SHOULD SEEK 10 BE PART OF THE CONVERSATION BY SHARING
l‘llulnbs ﬁ:rim RELEVANT 70 THEIR FOLLOWERS. BAIT NOT 100 SPECIFIC AROUT |IMKS THAT ARE RELEVANT T0 THERR FOLUDWERS, BUT NOT 100 SPECIFIC RBOUT
THEIS PRODUCTS AND SERVICES [HROUGH. THEIR PRODICTS AND SERVICES TRROUGH

CONTENT CURATION CONTENT CURATION

. e OO0 CLICKS [ov———— 0RE CLCKS THAN

POSTINE LINKS 10 MORE CLICKS THAN __.s_.nr..rllslg RORE CL

r‘ilel;- PARTY SITES POSTS LINKED TO N0 PRATY SETES POSTS lIIN'.EI: 1]
ENERATES [WIMED SITES GENERATES IMINED SITES.

BUT BUT

PSTING LIKKS TO IGHER CLICK-TO-COMVERSIDN POSTING LINKS 0 HIGHER CLICK ll:fnw(fmqr:
OWINED WERSITES RATE THAM POSTS THAT LINE TD (MED WEBSITES RN TAM POSTS THAT LINKTD
GENERATES A IR0 PRATY WEBSTTES GENERRTES A IR0 PARTY WEESITES

GET THE TEMPLATE!

You can also use lines to highlight important ideas and

create focal points for the reader.



DO NOT: Skip White Space

White space (sometimes referred to as negative space) is
the space around and between design elements in any
design. It may sound basic, but putting elements too close

together can create a bad design.

Poor layout can throw off an entire infographic. Like
picking fonts, it takes time and practice to master spacing.
If you take anything away from this guide, remember:

white space is key to any good design.

When used correctly, white space can help draw the
reader's eye directly to important sections on your
infographic. The more space around text, the more the

text stands from the rest of the content.

Take a look at this example:



LOUDER &
BRIGHTER COLORS

There will be a shift away from muted and neutral
colors. like whites, grays and black, to bolder and
brighter colors.

BOLD
TYPOGRAPHY

GET THE TEMPLATE!




The creator is able to point the reader towards the
important headers and text without overwhelming the
audience with content. Effectively, white space really just

makes the infographic easier to read.

In contrast, take a look at this version of the same

infographic with less white space:

Design
Trends

yioly

LOUDER &
BRIGHTER COLORS

There will be a shift away from muted and neutral
colors, like whites, grays and black, to bolder and
brighter colors.

BOLD
TYPOGRAPHY

Strong typography and daring mixed font
combinations will fight against the ever dwindling
attention spans of readers, and saturation of content.



All of the content on the two infographics is the same, but
you can see that the second example is less clear, harder to
read, and less aesthetically pleasing to look at than the first
example. The only thing that changed is the white space.

See why it’s so essential to good layout?

DO NOT: Ruin the Infographic with a Busy Sources Section

It’s always important to cite your sources in your work --
this includes infographics. But too often, designers add a
list of lengthy, busy and distracting links at the bottom of
an infographic instead of incorporating the sources section

into the design in other ways. See below:

Infographics with sections for lengthly source links do not
add visual beauty nor do they help the reader understand
the infographic any better. For example, what sources are
associated with which pieces of information throughout
the infographic? Additionally, most infographics are shared
as static images, which means none of the links are

actually clickable for the reader.



Sources

| [venngage com/ blog finfographic-mar

enngage.com/blog/create- yuur-o“ graphic/
ting-statistics/

mfbk.g.'nuuu -content-marketing-s
e :m,fnh-q.fnmpm- design-trends/
rketing/
own-infogrophic/

Instead, include references with user experience in mind.
Perhaps you just include an email address for the reader to
request more information. Or add one short link at the
bottom that brings the reader to a full citation webpage

elsewhere. For example:



| e . A

Think through the possible warning
signs and create the steps for

@ VENNGAGE creote an infographic ot venngage.com
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Using these methods, you can properly cite where
information is coming from without disrupting the design

of the infographic.



Fonts/Typography

Picking the right fonts is exceptionally hard because
besides the fact that there are thousands of options, the

“right” font is subjective. Different designers have different

fonts tastes, and any designer could any number of fonts in
their designs. Getting good at choosing the right fonts in
your designs is difficult, but here are a few guidelines to

get you started:




DO: Stick to The Primary Categories of Font Families

If you don’t know much about typography, here’s the
biggest thing you need to know: there are three main
categories of font families: serifs, sans serifs, and display
fonts. Each has different purposes and common uses

among designers.

Serif fonts are fonts that have small lines or
embellishments attached to the letters. These
embellishments are called “serifs.” Common fonts such as
Times New Roman and Merriweather are examples of

serifs.



How are they used? One common argument is that serif

fonts should be used as body text because it’s easier to read

them in large blocks of text. However, this preference

mostly stems from historical precedence: we're used to
reading Times New Roman in books and white papers,
therefore there is the precedence that the font type is
generally “easier to read” in large bodies of text. When
you're first starting out, it’s a good idea to keep this use in

mind.

Serif Fonts

Merriweather
[L.ora

Arvo
Times New Roman



Sans serifs are fonts that do not have small lines or
embellishments attached to the ends of letters. Some of
the most popular fonts in this family include Roboto,

Helvetica, and Arial.

How are they used? While serif fonts are considered to be
best for body text, sans serif fonts are considered to be
better for section headers, captions, lists and titles in your
infographic. Still, many designers on the web tend to use
them for body text as well, so it’s mostly a matter of

preference and trend.

Sans Serif Fonts

Roboto
Oswald

Open Sans
Lato



Display font families are fonts that are more playful by
design. The might be cursive or handwriting fonts or just

funky fonts meant for specific types of design.

How are they used? Generally speaking, most designers

agree that you should really only use display fonts as
headers to set the mood and theme of your design.
Typically, display fonts are used as a focal point in a design
so that it draws the reader's eye to one spot. Some popular
display fonts include Lobster, Alfa Slab One, and Unica

One (see below).

DISPLAY FONGS

9obater
Poiret One

Chewy
Alfa Slab One



When it comes to choosing fonts, there are millions of
options. That said, experienced designers tend to have
strong preferences for which fonts to use and which fonts
not to use. If you're not sure where to begin, try using a

tool like Font Pair to get designer-recommended font

groupings.

DO: Match the Theme of the Infographic

Now that you know what the main font categories are,

we’ll move on to using them in practice.

The first step to picking fonts is to think about the theme
or topic of your infographic. Are you trying to convey a

playful or serious tone? Humorous or dark?



Then think about the audience and intent of your
infographic. If the goal of your infographic is to share data,
you probably want to make the infographic look more
professional than cartoonish. Alternatively, if your
infographic is meant for kids, it might be more appropriate

to use cartoonish display fonts.

Sometimes, it helps to take a look at other infographics to

grasp how you should think about thematic design.

In the example below, the author decided to use sans serif
fonts throughout. The result is a very minimalist and
futuristic design that correlates well with the topic: online

learning.



7 ADVANTAGES OF TAKING

ONLINE CLASSES

Variety of programs
& courses

From traditional four-year universities
to completely online career colleges,
higher education today offers a variety
of aptions for students, This means
that no matter what students wish to
study, from nursing to neuroscience,
they can find online the courses or
degree programs they need.

GET THE TEMPLATE!




In contrast, the creator of the next infographic used a mix
of serif fonts and sans serif fonts, creating a very sleek,

classic look that pairs well with the topic of cooking.

B //ome Cooking Magic IR

@

ling has become & triflutacy o secalizieg. @ sidekick of sors
0 (0N Sams te es, 4 gar, &nd
bass fat than those wba cook Jass, don’t cook al al

Nulrition
—

[atiagat homa, an 1he niher hins

Save Money

The next infographic showcases a different serif font.
Through the use of bright colors and easy-to-read fonts,
the infographic feels very whimsical. Could the author
have used a different font family in it? Of course! The
point is the font that was chosen subjectively, by the

designer, to fit the theme they were aiming for.



High stakes navigation skills
for sea changes at work

Raise the Bar on
Resourcefulness

GET THE TEMPLATE!




There’s no right answer when it comes to picking fonts for
your infographic. Instead, try to think about typography as
a complementary element of your whole theme. Choose
with purpose, not just because you like a font you see in a

list somewhere.

DO: Pick A Font Palette & Stick To It

It’s not enough to just pick a few fonts and use them
however you want. To make a well-designed infographic,
it’s important to establish for yourself what sizes, weights,
and fonts you're using throughout different sections. In
other words, creating a font palette will keep your design
consistent and improve the overall look of your
infographic. Just like choosing a color palette, you need to
find fonts that work together and then assign them to
different parts of your infographic.



No idea where to start? Here a few tools to help:

Google Font tool - made up of about 8oo different font

choices and shows you what particular fonts will pair well

together. For example:

Popular Pairings with Robaolo

o The spectacle before us was
Roboto wue « _ indeed sublime.

P — apparently we had reached a great height in the atmosphere, for the
sy was a dead black, and the stars had ceased to twinkle. By the same
illusion which lifts the horizon of the sea to the level of the spectator
on a hiliside, the sable cloud beneath was dished out, and the car
sepmed to float in the middle of an Immense dark sphere, whose
upper half was sorewn with sitver. Looking down into the dark gulf

helow, | could see a ruddy light streaming through a rift inthe clouds

© © © ©

Font Pair: This blog makes finding fonts that go well

together (by font category) easy by showing you examples
in action on a simple browser.



Once you have a few font options in mind, you can start
creating your font palette. In general, most infographics

will have about 5 parts to a pallet.

Note: this does not mean you need 5 different fonts.
Here’s an example of how a font pallet might be broken up

based on the organization of your infographic:

e Main Title
« Section Title
e Headers

e Descriptors

e Body Text

In general, you shouldn’t be using more than 2-3 different
font families. Instead, use different weights and colors for

different sections, but keep the fonts consistent.

In this next example, the font palette uses two different
fonts with different weights and cases to create 5 unique

parts of the pallet:



Q 4 Ways to Keep Employees
From Jumping Ship ¢#— 1

So how do companies keep employees on board? €— 2

STRATEGY #3
\Write good job descriptions.

Make sure the job description ghves
candidates a clear picture of the
position and company.

STRATEGY #2
Use effective recruiting tactics.

with recruiting.

mmymia @ Uncaver & candidate's Long-term
L revealing company description.
y < ER—
GET THE TEMPLATE!

Here is an example of font palette you could use to create

your own hierarchy.



Font Palette Example

1. Arvo - 30pt
2. Arvo - 24pt

3. Raleway - 16pt

4. RALEWAY - 12pt
5. Raleway - 10pt

DO: Match Fonts With Icons

Picking icons to use with your headers and fonts can be

another area of difficulty for first-time designers.

When it comes to icons and fonts, great pairings can be

achieved just by keeping the style consistent throughout.

For example, take a look at the infographics below:



Bucket List

%)
Travel around Learn a new
the world. language.

Start your own Conquer your
business. biggest fear.

s of - W fears. and U =~

Bucket List

Learn a new
language.

The s of starting & bukiness 3
vd can

apped
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The infographic on the left conveys a certain feel of

professionalism because the strong title font contrasts

with the minimalism of the icons. Additionally, all of the

fonts match each other, which helps to create an organized

structure. The example on the right, on the other hand,

uses four different fonts that don’t have the same level of

contrast with the icons.



] . . . = .
Here’s a good rule of thumb: if your icons are minimalist,

light, and thin, trying using strong fonts in contrast.

Alternatively, if you're using bolder, fuller icons, use a

minimal font in contrast. Here’s an example

demonstrating that effect:

i
-
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espresso

A strong black coffee made
by forcing steam through
dark-roast aromatic coffee
beans at high pressure inan
espresso machine

americano

A single shot of espresso

added to a cup of hot water.

Many coffee houses have
perfected it, however, and
the result has become a

creamy, rich based coffee.

caf mocha

This is a cappuccino or a
caffe latte with chocolate
syrup or powder added.

L]

o

——

cappuccino

This hugely popular coffee
drink has become a staple
A true cappuccinoisa
combination of equal parts
espresso, steamed milk
and milk froth

caffe latte

A popular drink in America
probably due to its sweet.
mellow flavor. One shot of
espresso Is mixed with 6 to
8 ounces of steamed milk,
then topped with foam.

caf au lait

This traditional French drink
is similar to a caffe latte
except that It is made with

[ e | [P I gt PO "ty



In the next example, the font icon on the left has good
contrast because the icon is meant to stand out. The
version on the right, however, doesn’t have the same level

of contrast, making the focal point harder to navigate.

You Are More Likely To

Survive A Plane Crash Win The Lottery

(Than Have Someone Click On Your Banner Ad)

GET THE TEMPLATE!




DO: Align Everything

Design alignment refers to how you place similar elements
in proximity to one another. Poor element alignment
makes for a poorly-designed infographic and can be
distracting to the viewer.

Alignment is a part of placing every single graphic, text,
header, and element on your infographic. When you're in
the design process, have a mental checklist:

 Are all of my headers aligned in the same vertical axis
(left, right, center)?

« Is there the same amount of space between my

headers and body text elements?

« Is there the same amount of space between my

sections?

« Do my lines end and begin in the same proximity to

the elements they're placed next to?

Here is an example of how elements should be lined up for

consistency and elegance:



My Yearly Goals / 2017

f

= I

| Financial security refers to the peace of mind you feel
when you aren't worried about your income being

I enough to cover your expenses, [t also means that you
have enough money saved lo cover emergencies and

I your future financial goals

Financial
: Security

..Ij..l..‘..9'....l.....ll.l‘.l..b‘.l'l

I
|

Student success is defined as academic achievement,
l engagement in educationally purposeful activities,
I ls.atisfacnon acquisition of desired knowledge, skills and

competencies, persistence, attainment of educational
| outcomes, and post-college performance.

| Academi
ISUCCeSSi@ ll'*.dl.'.Oc.l..l..l.....l...c..-..c..-
|

Realize that fitness should be a lifetime commitment with

ever-changing goals and expectations, and it should help
you live a longer, healthier life,

| Health &
YFitness

e T T e R E N L N R AR R L
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Make sure to place the same types of elements - body text,
headers, graphics, etc. aligned in the same position relative
to the other object within and outside of its section. If you
have three sections with a header and body text, each
header should be aligned with the other headers, and the
same is true for the body text. In addition, there should be
equal amount of space between the three different

sections.



Here’s an example of an infographic with perfect

alignment:

© CHECKLIST FOR WINTER

BOOTS

Make sure you have well

TOQUE<€¥+— — —

This is the common name for
a knited winter hat. The insulated and waterproof
term togque is unigue to boots for those cold winter
Canada and northern areas days. Your toes are going to
of the United States close to thank you in the end.

the Canadian border.

SOCKS €= — — GLOVES

Just like boots, thick warm <= Mot only are these guys going
socks are essential in foot to keep your fingers warm
warmth. It doesn't hurt to fram the blistering cold, but
have a couple of pairs will assist you In snowball

handy either. No one likes making. Gloves are one of

cold toes, the most important pieces of
clathing you could forget on
cold days.

SCARF €= == == == JACKET

A nice warm jacket is your life
preserver in any winter
situation. Even if it is a little

Scarfs are highly under-rated
I these days. Not only do they
block the wind from getting

in the little cracks of your funny Looking, how would
jacket, but add a stylish feel anyone survive below freezing
to your overall winter attire. temperatures without one?

GET THE TEMPLATE!




Ilcons

Do you ever looked at an icon on a page or infographic and
thought, “That doesn’t make sense with that content™

When it comes to icons, make sure the icon represents the
subject matter so that they add to your content rather
than distract from it. No visualization should ever be used
for the sake of, “just having something there.” Any
visualization you use, icons included, should be chosen
with purpose based on the message you're trying to convey
to the reader. Luckily, we have some tips for choosing

icons like a pro.



DO: Use Labels

One way to make sure an icon is useful is to include a label

or text with it. Unless the icon is universally understood, it

helps to explain any graphic element with textual clues.

Imagine if you saw the infographic on the left below.
Would you be able figure out what the icon meant without
the textual clues below? Probably not.

AN IN-DEPTH STUDY OF
WHAT MAKES US TICK

i 544 Sy 3T B ] 1

L i Shan AT,

- p— 2y b o e 4
g —




The icons and text work together to paint a complete

picture of the idea.

Here is another example of the need for labels alongside
icons. Without labels, you're stuck wondering what each

section is about, making it harder to skim the material.

What HR what HR .
SHOULD & SHOULDN'T SHOULD & SHOULDN'T
Be Talking About in 2016 Be Talking About in 2016

e Ey Thare are same HR hot tpics that
i L o s sk o gl some Bl have pol o go
are wiveet o amd e thal hiaer got to ge

intelilgent GenY
Technology Millennials

Employee G @ The “6lg”
Benefits Economy

On the right, the labels and icons work in tandem to give

context.



DO NOT: Use Random Icons

Icons shouldn't be used just for the sake of aesthetic
appeal. Instead, icons need to have purpose in both

concept and look.

For example, take a look at the infographics below on the
left and right:

icial Media Domination Strategy Social Media Domination Strategy

Socisl medis is one of the most powertul

=inl media of the most erful
ag i = toals in your marketing arsenal

ils im your marketing arsenal

o "0

b
all

OPTIMIZE ALL AREAS

/@_”“'(\

t
N o

T find o what atjustments feed to ba made 1o your social media marketing siregy, o
should corstantly e testing. Buld testing capabiifties into every ction you take an sockal
nerworks Trach your links wnng UL shortenens and UTM coded

find cut what adjustmants need to be madu to your social medin marketing siralegy. you
wld constantly be iesting. Build tevting capabilities it evary action you fake on social
works Trach your ks ciing URL sorteners snd UTM codes

GET THE TEMPLATE!




While the infographic on the right looks professional and

consistent because all the icons are created in the same

style, the icons on the left look out of place and

inconsistent.

Why does this matter? Instead of focusing on your

content, readers get stuck looking at your odd icon choice.

Here's a final example of how poor icon matching

ultimately distracts from the content of an infographic:

VENNGAGE
FINANCIAL ? BUDGETING

-

@

T

VENNGAGE
FINANCIAL ? BUDGETING

¢
by

A

-

1




Instead of paying attention to the budget numbers
highlighted in this infographic, your eyes are instead
drawn directly to the different colored icons on the page.
Remember: contrasting color is used to highlight
important sections and points, but in this case, the color
draws your eye to something that you don’t want to be the

focal point.

Icons in infographics should always add to the content,
not detract or distract. Sticking to this mantra and will

help you create useful and beautiful infographics!

DO: Use Icons For Quick Context

One of the easiest way to immediately add information
and order to your infographic without using words is
icons. Whether it’s identifying a certain brand, item or
group, icons can help establish context quickly. They help
break down complex data or information for

consumption.



For example, in the infographic on the right you can

quickly get an idea about what the individual sections are

about. The icons make it very easy to quickly skim the

section skim the sections while still providing a backbone

for the graphic.

© CHECKLIST FOR WINTER

© CHECKLIST FOR WINTER

BOOTS

oy
i g

JACKET

. sl -
GLOVES
iy i e
"
n L
il

On the left side, the check marks DO fit the overall theme
of the infographic but DO NOT help the reader

understand the content. Therefore, the effectiveness of the

icons is lessened.



DO NOT: Avoid Icon Backgrounds

If you are looking for an easy way to make a batch of icons
look spectacular, try using a background shape or border

around icon.

Take a look at these next examples to see the tactic in

practice:

LEISURE & VACATION LEISUR

E & VACATION

RELA

£ A i *

GET THE TEMPLATE!

By using different background colors for your icons, like in
the example above, you can quickly establish that each
point is different from the others and make it easier for the

sections to stand out from one another.



DO: Use Icons As Anchors

Anchors are focal points that help tie a section together.
Using icons as anchors gives content a focal point. They
also provide subtle organization and context to the text

they anchor.

For example, below we used icons to anchor the many
different social media descriptions on the timeline. By
adding icons, it adds flow and context to the timeline and

helps pull your eye down the infographic.

TIMELINE N




In contrast, the example on the left is lacking. There is less
context, flow, and organization. In short, icons are the

anchors that help keep ideas organized.

Here is another example template with of icons being used

as anchors:

ABRIEF HISTORY OF TECHNOLOGY ABRIEF HISTORY OF TECHNOLOGY

1970 @ 1970

GET THE TEMPLATE!

These icons provide context for each section and make the

whole infographic more visual.




Color

Let’s be honest with ourselves: we are not all designers.
But that doesn’t mean we can’t fake it ‘til we make it and

learn the basics in the meantime. One important basic?

Using color effectively in your designs.




DO: Use Color to Fit Your Theme Or Purpose

The right color selection can say as much about your
infographic as the content contained in it. Color is a
powerful design element because it helps you convey

emotion, create themes, and add contrast to your design.

But, using the wrong colors can dilute the ideas you're
trying to share or confuse the reader. Here’s an example of

how color is used to help convey a point:

Design
Trends

2017

LOUDER &
BRIGHTER COLORS




GOOGLE
FONTS

GET THE TEMPLATE!

In the example above, one of the points is using “louder
and brighter colors.” Can you image if we’d used dark and
dull colors in that section? It would have completely taken

away from the point of the text content.

Using color to invoke a certain emotion is another
important consideration. In the example below, the
designer used a blue theme for an expert roundup. Blue is
commonly used by companies to signify trust. Just by
picking the right color they were able to subconsciously

put more trust into the information and ideas presented.



Dan Tyre

Director at HubSpot
¥ adantyre

“The 3 ways | deal with negative feedback:
1. Don't take it personally.

2. See if | can learn something from the
experience.

3. Consider the source.”

3,

Peep Laja
N Founder of CorwersionXL
" o apeeplaja

“Negative feedback: unless it comes from
peuphlmwmwwhohwml
Just ignore it. The caravan moves on.”

 Veraon

----- g omow WO

"The first thing | ask: is this a reliable or
relatable source, and is there usable value
in this criticism? The second guestion: Is
there any truth in the feedback, and ifso,is
there reasonable opportunity for me to
change and improve?”

0Oli Gardner

Co-Founder of Unbounce
W moligardnor

“The only time | get negative feedback
these days is when | look at speaker
feedback. When people respond
mglm,lspendaﬂmyﬁmtfomdngon
Mmﬂmmlmmmn
for a while.”

4
Alexia Vernon

Preudont ot Alowa Yemon
¥ Empowemnont
W 2AlexiaVemon

“| would start by saying what can | learn
from this and sometimes what we can
learn is how to give better feedback to
other people. Try to receive their emotions
and then see how you can respond.”

Christopher Penn

VP Markpeng Tochralogy #

FVCAUTS

SHFT Comyr
W @cspenn

“Part of dealing with negative feedback is
understanding the relationship between
what you are saying and what people are
picking up or reading. The other part is to
dig into what that feedback is actually
saying and what can we turn that negative
feedback into.”

GET THE TEMPLATE!




Want more information on using color and your design?

Here’s a helpful blog post.

Another way to subtly use color is to signify different
groups based on their distinctive colors. For example, this

award winning infographic splits data on the U.S. political

parties based on their representative colors.



Democratic vs. Republican
occupations

| /
Environmentalist o 0 Qil Worker

Flight Attendant

Bartender

Librarian

Taxi Driver

Innkeeper

Chairwoman

Pediatrician

0000000
oJoJoJoJoloJo

Pilot

Beer Wholesaler

Logger

Truck Driver

Motel Owner

Chairman

Urologist

The designer made it very easy to quickly compare the
information and grasp the point.



Finally, don’t forget about color fitting the content
logically. For example, an infographic about the
environment would be strange without green in the color
scheme. Why? Because green is associated with the

environment.

If you are talking about a health issue, a white or simple
color scheme would be best. For example, in the
infographic on the right the white creates a feeling of
cleanliness, health and vitality. And the one on the left just

looks off, even though the colors are very similar.

HUNDAN | FERMALUL T UHES GUIDE 10
AHUNDANT PEHMACULTUHES UUIDE 10 AEUNLIAN | ) L

CHICKEN HEALTH CHICKEN HEALTH
WITH HERBS WITH HERBS

e okt AVARC L L A

Bay LUWE

g st moans -.,m.u. proi rooingmape-=]

T B TN B [T

L e L) »
FEmn PEED rEEn FEED FEL
WATER warER watE MATE yATE
OLIRG A HOL D

T EATS AT BATR oATRATE

S s

:.wm&a :.5:* Mféa

CHANTRO
HYME COMANDER CILANTRO ANNTRD

it g et
Sobh ey - P P ]

coor oo =

R TING 0% EETIHG BN TG B
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MOLTRE WO MELTG
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DO NOT: Avoid The Color Wheel

The color wheel is your friend when it comes making a
compelling scheme. It may be a low tech way to match

colors, but it also has been used by creatives for hundreds

of years.

If you remember elementary school art class, then you
know that there are a three main ways to find color
harmony. There are different color themes you can use
that are developed from the color wheel to create the

perfect color scheme.

Analogous schemes are colors that are next to each other
on the wheel. These color schemes are commonly found in

nature and help create a sense of harmony.



Analogous

Here is an example of an infographic that uses an

analogous color scheme:



How To Get Close To Anyone

OO0

KNOW CARE CREATE

v 22

tionship culture.
Get to know them. Show them you care about Create a rela
Make them nderstood their well-being. Be engaged Develop rituals and routines.
e with them. Demonstrate Glve meaning to the moments
you share.

GET THE TEMPLATE!

Complementary schemes involve using colors that have
the highest contrast. These color schemes should be used
if you want to make certain elements stand out from the
rest or if you would like your design to feel very vibrant

and dynamic.



Complementary

Here is an example of an infographic that uses a

complementary color scheme:



PLANNING AHEAD

WAYS TO KEEP YOUR COMMUTE STRESS FREE

WEATHER

ALWAYS CHECK THE EXPECTED FORECAST

001.

002.

ROUTE

PLAN YOUR ROUTE BEFORE YOUR TRIP

GET THE TEMPLATE!

Monochromatic schemes use different tints, tones, and

shades of a single color. These color schemes are great if
you want to use only a few shades to create a very simple
infographic. For example, you can use a monochromatic
color scheme if you have lots of graphs or charts in your

infographic that need to highlight separate data points.




Monochromatic

Here is an example of an infographic that uses a

monochromatic color scheme:



Ways to Keep Employees
i Q 4 From Jumping Ship

So how do companies keep employees on board?

STRATEGY #a STRATEGY #2

Write good job descriptions. Use effective recruiting tactics.

Make sure the job description gives Create an emoloyee referral program
candidales & clear piclure of the sl aliowrs current employees to help
position and company. with rescrulting.

Include easily digestible Usts of Uncaver a candidate’s long-lerm
detired sidils and job duties and a qualifications.

L revealing company description.

" \, o

STRATEGY #3 STRATEGY #4

Create an onboarding program.

Conduct performance reviews.

o .
t.t.g
[

i
Up to 20% of smployee tumower (Give smpioyoes and managor the
Wuﬂﬁmmumd sppartudy Lo offer feedback.
cm«lnn-mumq uunual.orul-du Hold quartsrly or annual raviews for
all @ your amployees.

wl tipols. and prodects.

GET THE TEMPLATE!




Need more color inspiration? Check out this article. There
are over 30 examples of color schemes that you can use

right now.

DO NOT: Start Without A Color Plan

Now that you have created an exceptional color scheme,
it’s time to assign those colors to elements in your

infographic.

When creating a color plan, try using your content outline
as a guide. Doing so will help you visualize your color plan

and organize the design before you start.



Color Plan Example

O Main Header
O Section Headers

. Body Text

. lcons
. Background
. Embellishments

For a color plan to be effective it should include colors for
headers, sub headers, body text, icons, background and

body text.



01. USE IMAGES SP#RKiHGt'\’-—. 97 PUT ON A HAPPY FACE

03. RESPONSIVE AND MOBILE 04. BLACK VS, WHITE

05. FIRST NAME AND EMAIL ONLY

GET THE TEMPLATE!




DO: Use Tints, Tones, and Shades on Graphs & Charts

When creating data visualizations, it’s important to use
color with intent. In other words, what do the colors

represent and are they telling the right story with the data?

One way to display data without using too much color is
to use tints and tones of the same color. To do this, you

first need a color to start with: in this case, we selected a

dark blue.

Then, plug your colors hex code into a color tool, like
Adobe Color CC to find all of the shades and tints you can

use in your data visualization.

For example, here’s a graphic showing the 20 tints and

tones of the blue chosen for this specific color scheme:



Shades of #93bedl

#759Eb2 #65ESSC FSET2AS #FSEET #Jadc59

#idabol

#3)bedi

Tints of #93beclf

. #93bedt #hdodel #abcbel #pldled #bedbed #chdeer #dieilz

#icl942

#deebis

#ld26ic #DelllE #00C00D

#edL218 #LafELD #LLEELE

Here are a few examples of graphs and charts using the

color spectrum above:

20

.

May Jun

August @ Apples

July

June

May

June

July

25 3 15

JIUI Aug Sep

Dranges Banar3



Want more information to help you choose colors for your

data visualizations? Check out this blog post.

DO: Use Your Brand Colors

You already have a battle-tested color scheme in your logo
or branding. Why not use it? Use one of your brand colors
to create a few palettes like we did with the Venngage

brand colors below:

Brand Palettes




Then use that color palette on an infographic! For
example:

7 ADVANTAGES OF TAKING

ONLINE CLASSES

Variety of programs

& courses

From traditional four-year universities
to completely online career colleges,
higher education today offers a variety
of options for students, This means
that no matter what students wish to
study, from nursing to neuroscience,
they can find online the courses or
degree programs they need

Lower total costs:

Online programs can be a more




Graphs/Charts

Data visualizations make complex data easy to understand

for your readers.




DO: Keep It Simple & Easy

When writing about data-heavy topics, your job should be
to break down complicated information so the reader
understands it more easily. Sometimes, when you have lots
of data to work with, it can be hard to decide which points

and takeaways are the most important to share.

There’s usually no need to visualize every single piece data
available in order to tell a compelling story. Instead, aim
for simplicity and focus when approaching a data-driven

infographic.

The most successful visualizations convey their meaning

in seconds and actually add to the overall story being told.

The infographic below is a perfect example of simplified
design. The first section uses a pie chart effectively to
convey the message that there are is a ton of spam around
hashtags. The visualization used on the left, in contrast, is

harder to understand and doesn't tell the story as simply.



WHY

' TWITTER
ARE

WHY

o TWITTER
ARE

«of the mast exciting parts of Twitier, bats and
Wiite used 1o be ore of the most exciing parts of Twitles, bots and Winlle hastitags used fo be ane
w;::::z%m w;q pt:udxhntlagsh their tweets, lkes and dhifes, sparmmens now targel pogular ashiags in ther twoels, |Iknss and sharos

We looked at a sample of we looked at a sample of

=

and over a period. and over a period.
@ 56,900 e it @ 56.9% e ey
@ I55% LT . @ 355% SmameT.
O 7.6% Icmnlr:l:mmr:-ezm.‘-w- ‘::‘ ?6% I_"::v:l':l:--u---ur’nlﬁn-"-
GET THE TEMPLATE!

In the same infographic, the author used 30 visualizations
to represent the idea that spam affects different hashtags
across the board. Although there are 30 visualizations
presented, the use of color allows the reader to understand

the concept quickly and dig in more if they so desire.



Business-related hashtags with the most spam

@ questionasLe @ REAL O zero sPAM
#Advertising #Business #ContentMarketing #Design
SEALrER N #GrowthHacking  #inboundMarkating #influence
rOnlineMarketing #sales #SEQ #5ocialMedia #Startup

OO0 V00

The simpler you can keep a visualization the more useful it
will be for your reader.

DO: Highlight Important Data




Sometimes it doesn’t matter how simple your
visualizations are; if the reader can’t tie the information
together, the message of the infographic will be confusing.
That’s why it’s essential to highlight the important parts of
any graph or chart. This doesn’t mean you have to use
giant arrows or yellow highlighter on every infographic,
but it does mean you should learn to design focal points

on the infographic with intention.

For example, in the graph below, the designer used a
simple circle and arrow to draw attention to an important
part of the graph that they wanted the reader to

understand.

TRAVEL THE CARIBBEAN

(® VENNGAGE | Tt

The Caribbean is a region that consists of the Caribbean Sea,
its islands, and the surrounding coasts. The region is southeast
of the Gulf of Mexico and the North American mainland, east
of Central America, and north of South America.

i v ot At

AVERAGE COST PER PERSON

7 NIGHT STAY + ROUND TRIP FLIGHT
$2500

B & e ® ey * SRR h



GET THE TEMPLATE!

By adding a caption pointing to the circle, the designer was
able to convey the message of the graph and give context
to the reader quickly. If the context was different the
reader wouldn’t automatically know that prices were low
due to hurricane season. The simple highlight makes all

the difference.

In another example, a designer added a small dotted line
to compare the monthly sales goal to actual growth. This
gives context to the data being presented so that it means
more to the reader. Sure there was sales growth! But

compared to what goal?

SALES 3

[ALF-YEAR FINANCIAL REPORT

45% YOY GROWTH
$346,578

......................................................



GET THE TEMPLATE!

DO NOT: Forget Legends, Titles & Labels

Without titles, legends, and labels, your reader will not
have enough context to interpret a data visualization. Data
visualization rule #1: never forget to add vital context to
your charts and graphs.

Below, the graphs in the example compare data from
different questions and show the percentage of their
answers. Without a color-coded legend, the data would be

impossible for the reader to interpret.



WERE MOST FREQUENTLY PRODUCED:

O 2 WHEN ASKED WHAT KIND OF VISUALS

rnore fraquently

WHEN ASKED WHICH TYPES OF VISUALS
O HAD THE HIGHEST ENGAGEMENT:

4157 of marketers surveyed
sald Infographics and original
graphics were the most engaging

GET THE TEMPLATE!

Labels give the reader interesting information about the
graph or the data and make sure the reader has the whole
story. In the infographic below, by including the tons of
coffee under each country the data becomes immediately
more useful -- it’s not just comparative, but it also gives

exact figures.



Coffee Consumption

Tonnes of coffee consumed by Top 5§ countres

211 Tonnes

425 Tonnes

Brazil
g6g Tonnes

You can also use labels to quantify your data without
making it look out of place. In the example below look at
how well the labels in the second graph fit into the rest of
the infographic. They're a clear part of the design, but they

also provide key information for the visualization.



EMAIL R
10 CHARACTERS

MARKETING |pE
STATISTICS

19.73%

OPEN RATE

U.S. COMPANIES SEND MORE EMAILS
THAN THE GLOBAL AVERAGE

Qe 1.47 MILLION I—

e PER MONTH

Q S PER MONTH

DO NOT: Use Random Color



Remember all of the color scheme tips and trips we
covered earlier in this guide? Don’t forget to include those
colors in your data visualizations! Avoid lazily choosing
colors for your charts and graphs and instead make sure

your charts fit in with the theme of your design.

Remember, if you need lots of color variations for your
charts, it’s always an option to use tints, tones, and shades
of your color schemes. That tactic is perfectly suited for
differentiating pieces of data without swaying from your

color scheme.

In the example below, the color scheme is made up of just
2 main colors. But, the pie chart made use of tints and

tones to stay within the color scheme.
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Now that you're familiar with the do’s and don'ts of
infographic design, it’s time to start putting your
knowledge to work. Just remember: the best way to get

better at design is practice.

No one’s first infographic is their best design ever. But,
between the tips in this guide and the other resources
available to you, you’ll be creating amazing infographics in

no time!

Looking for some great infographic templates to get you

started? Check out the Venngage infographic templates

library.

Once you're started creating amazing infographics, use

HubSpot Marketing Free to turn those infographic visits

on your website into leads!



CREATED BY
: HubSpot Venngage ( © Appreciate )

Credits:

Created with images by PublicDomainPictures - "easel frame billboard"
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